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Round table discussion seminar

THINKING REGIONALLY, ACTING GLOBALLY -  

CREATING A BRAND IMAGE FOR THE BALTIC SEA REGION
Location branding is the phenomenon of today. Territorial entities such as cities, regions and countries adopt, to an increasing degree, the techniques of corporations in order to influence the way their audiences perceive them. Locations as diverse as Singapore and Estonia, the city of Hull in the UK and the Øresund region in Scandinavia use branding to position themselves as unique and attractive destinations. This seminar aims to discuss how the profile and possible common identity of the Baltic Sea Region could be highlighted and promoted through the creation of a brand image. 

The idea of a Baltic Sea Region is far from new. The castles of Erik of Pomerania and the grain warehouses of the Hanse survive as physical reminders of an early awareness of the inherent potential of the region. Today, several region-building projects enhance multi-dimensional cross-border cooperation and the promotion of a common regional identity. Within this context, branding has been a topic of discussion for some time. Branding is seen as an important means to promote tourism as well as to attract and retain foreign investments, businesses and bright talent.

The Baltic Sea Region is big enough to be a diverse economic and cultural area, but small enough to grasp and develop as part of a widening Europe. Our common history and shared cultural identity have become all the more important because of rapidly expanding regional cooperation. We need to ask ourselves whether our region already posseses the essential elements of a regional brand and whether we are doing enough to enhance and develop our brand? The time is ripe for a forward-looking seminar that builds on previous discussions, research and analysis and offers new, constructive ways to put ambitions into practice.
Thus, the seminar focuses on the following issues:

· Why should we brand the Baltic Sea Region?

· What kind of added value could branding bring to the region as a whole as well as to each individual country?

· What makes the Baltic Sea Region a unique region in the world?

· What are the values and characteristics that unite the Baltic Sea countries, and what distinguishes us from the rest of the world?

· What could our regional brand consist of?

· On what kind of features (cultural, economic, geographical, historical and societal) could a regional brand identity be constructed?

· In the global context, what are the regions strengths and weaknesses in terms of attracting investments, tourists and talents? What do we want to be known for in the future?

· What kinds of interests unite and separate the different stake-holders in the branding process? Are these interests contradictory or complementary? 

By bringing together policymakers, scholars and private sector representatives from different countries and different institutions we aim to stimulate fruitful discussion on these issues of regional importance. 
Time: 2 June 2008, 9:30-15:30
Place: Riga, Balasta dambis 1a, „Hansabanka” office building, 25th floor
Registration: please register by May 29 (by email: janis.lasmanis@mfa.gov.lv).
